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THE ONGOING RESEARCH ON STUDEBAKER DEALERS IN THE GREATER ST. LOUIS MO AREA FROM JANUARY   

1943 THROUGH DECEMBER 1943  FROM ADõS IN THE POST-DISPATCH ARCHIVES   BY: Ed Meyer                                  

                                          Sellinõ the Sizzle  (Part 1)  

In the years immediately following WWII, the 

huge pent -up demand for new cars and trucks 

kept the auto industry humming. The leading 

marques as well as the òindependentsó could 

seemingly sell òanything with wheelsó         

although some popular brands continued       

offering mildly updated pre -war styling until 

1948/49.  As we know, Studebaker was        

positioned well ahead of the pack with their all 

new (cosmetically, at least) òfirst by far with a 

post -war caró Loewy designs introduced for 1947. Business in South Bend was booming, 

ndespite industry wide problems such as material shortages and labor unrest.  

But as the decade of the ô40õs wound down and vehicle sales volume began to slip, most 

independents realized that serious challenges lay ahead if they were to hold their ground 

(and, hopefully, grow) against the òBig Threeó and other competitors. And since many of 

these brands had already made huge post -war investments in extensive redesigns and 

manufacturing updates, they werenõt yet able to consider additional, major expenditures.  

Theyõd have to attract buyers with clever marketing, a strong value proposition and annual 

body -style enhancements (as well as prudent mechanical refinement) to differentiate 

themselves from the competition and grab customer attention.    

Whether by good management or good luck (or both!) Studebaker had grasped this reality 

and, given an already three -year -old body design, took a big gamble launching the now 

famous òbullet noseó styling for 1950.  And although the basic body shell was a carry-over, 

the radical òaircraft inspiredó front end treatment was the talk of the industry and             

Studebaker sales continued to climb.  Adding to the  momentum was the timely                

introduction of an automatic transmission for õ50 which was followed by a well-engineered 

OHV V-8 in 1951. It seemed Studebaker had read the tea leaves perfectly and was  always 

one step ahead . . . at least for the time being.   

But what of the other post -war independent makers?  Brands such as Nash, Hudson and 

Packard were old, well -respected marques which had earned a loyal customer following.  

How would they respond to the challenges of the new, 1950õs marketplace? Letõs begin with 

a quick look at Hudson. An auto industry stalwart since 1909, Hudson was well respected as 

a maker of   quality mid -to-upmarket cars. Hudson boasted a performance heritage but, 

later, was also considered òconservativeó (even stodgy) in design and only average in  
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performance. Imagine the surprise which swept industry when their all new, 1948 òstep downó models with the òMonobiltó 

body/frame construction debuted in the fall of õ47.  The modern, low-  profile styling was a radical departure from past      

Hudson designs, and the lower center of gravity delivered excellent handling and a smooth ride.  The new cars took         

Hudsonõs unit sales volume up 38% vs. their 1947 totals. However, the unique Monobilt body/frame design also brought risk as 

future styling changes would be limited to minor sheet metal tweaks unless substantial funding was  available for major   

manufacturing changes.  

But Hudson had both six - and eight -cylinder engines with models covering many price points and management was        

optimistic. Furthermore, the new step -down cars were soon developing a reputation for good performance on the 

ôracetrack . . . particularly in fledgling NASCAR competition.  In 1949, Hudson sold 31% more units than they had in õ48 and 

just managed to edge out Nash for 10 th place in the industry. Sales were down very slightly for 1950 and, despite the new 

òvalue pricedó Pacemaker line-up, Hudson fell to 13 th place. In 1951, the auto market softened considerably, and Korean 

war concerns limited materials availability while also dampening buyer enthusiasm. Hudson sales dropped 35% this year and 

the brand fell to 15 th place, with unit sales below Cadillac. Furthermore, Hudsonõs basic body design was now four years old 

and only so much could be accomplished styling -wise with new grills and other exterior trim. And while itõs NASCAR ôsuccess 

with the famous Hornet òTwin H Poweró performance engines was quite impressive, the market was looking for ônewer styling 

and modern V -8 engines. Despite an effort to enter the emerging òsmall caró market in 1953 with the Hudson Jet and contin-

ued Hornet stock car racing success, the situation was irreversible.  The Jet was a flop and most of the larger ô53 and õ54 Hud-

son models continued the òrehashed lookó of the basic 1948 body shell. Sales were plummeting.  

Other independents were facing many of the same problems and òsecret talksó were being held amongst the various     

company leaders regarding possible mergers and consolidations. By the spring of 1954, Hudson had agreed to merge with 

Nash-Kelvinator to form the new entity to be called American Motors. The last Hudsons would be thinly disguised, ògenericó 

Nash models through 1957 when the all -new American Motors Ramblers took the stage.   

[Watch for Part 2 of this article in the September/October issue of The Steering Wheel.]  

The '53 Hudson Jet looked somewhat like a "shrunken" Ford.  This 

attempt at a small car market entry was a failure, in part because a 

Jet cost more than a full -sized Ford, Plymouth or Chevy.  The effort 

also consumed a lot of precious working capital and management 

focus at the ailing Hudson Corporation.  

Introduced in 1948, Hudson's dramatic "step down" design was not 

only modern looking but also delivered good  handling and a 

smooth ride.  

Finally, in a 1953 move that seems completely illogical, a desperate 

Hudson management team decided they needed an "exotic sports 

car" to create excitement and draw  traffic to dealer showrooms.  The 

1954 Hudson Italia used a humble Jet platform (six -cylinder engine) 

with custom bodies built by Carrozzeria Touring of Milan, Italy.  The 

Italia    was priced at $4,800 (~20% higher than a "base" Cadillac) and 

only 25 examples were built.  Talk about grasping at straws!  

This 1953 Hornet is almost indistinguishable from the '48 model.  Seven 

years with the same body style was a big problem for Hudson!  
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 THE ONGOING RESEARCH ON STUDEBAKER DEALERS IN THE GREATER ST. LOUIS MO AREA FROM JANUARY 

1943 THROUGH DECEMBER 1943. FROM ADõS IN THE POST-DISPATCH ARCHIVES   BY: Ed Meyer                                   

Studebaker started 1943 to February 1943 with these15 greater St. Louis area Studebaker dealerships., #1, Arthur B. Lindburg,  

Inc. Grand & Lindell, St. Louis, MO., #2. State Motor Co., East St. Louis, IL., #3. Oscar Snipen, Inc., 5180 Delmar Blvd., St . Louis, 

MO., #4. Leland -Kreig Motor, Alton, IL., #5, Franke Motor Sales, 4811 Delmar, St. Louis, MO., #6. Endres Motor Sales, Belleville , 

IL., #7. Osage Auto Sales, 4014 -14 South Broadway, St. Louis, MO., #8. McAnarney Motor Co., Granite City, IL., #9. Advance 

Motors, 4709 Natural Bridge, St. Louis, MO., #10. Auto Service Inc., 5621 Gravois, St. Louis, MO., #11. Pefferman Motor Co. i n 

9403 Lackland, Overland, MO., #12. Merry Motor Co., 5802 Delmar, St. Louis, MO., #13, Clifton Heights Motor Co., 5907      

Southwest Avenue, St. Louis, MO., #14, McLanahan Motor Co., Collinsville, IL. and #15. MOTORITE, INC., 273 De Boliviere, St. 

Louis, MO., 2/2/1943.  

From 2/2/1943 to 3/21/1943 Studebaker added and closed GINDLER SERVICE, Troy, IL., Sometime between 12/9/1941 and 

2/2/1943 Studebaker lost., #5, Franke Motor Sales, 4811 Delmar, St. Louis, MO., #9. Advance Motors, 4709 Natural Bridge, St. 

Louis, MO., and the previously mentioned Russel Motor Car Co., 4231 Natural Bridge, St. Louis, MO., Then from 3/21/1943 Stu-

debaker had these 13 greater St. louis area Studebaker dealerships until December 1944.  

Studebaker ended December 1943 with these13 greater St. Louis area Studebaker dealerships., #1, Arthur B. Lindburg, Inc. 

Grand & Lindell, St. Louis, MO., #2. State Motor Co., East St. Louis, IL., #3. Oscar Snipen, Inc., 5180 Delmar Blvd., St. Lou is, MO., 

#4. Leland -Kreig Motor, Alton, IL., #5. Endres Motor Sales, Belleville, IL., #6. Osage Auto Sales, 4014 -14 South Broadway, St.  

Louis, MO., #7. McAnarney Motor Co., Granite City, IL., #8. Auto Service Inc., 5621 Gravois, St. Louis, MO., #9. Pefferman Mo tor 

Co. in 9403 Lackland, Overland, MO., #10. Merry Motor Co., 5802 Delmar, St. Louis, MO., #11, Clifton Heights Motor Co., 5907 

Southwest Avenue, St. Louis, MO., #12, McLanahan Motor Co., Collinsville, IL. and #13. MOTORITE, INC., 273 De Boliviere, St. 

Louis, MO., 2/2/1943.  

Below are the 13 greater St. Louis area Studebaker dealerships that started selling new Studebakers right after WWII ended.  

As one can see only 7 red of them ( in red) are left over from December 1944 and some of them are in different locations.  All 

that hard work and sacrifice from so many Studebaker dealers to survive the Great Depression and WWII and so few survived 

to enjoy all to brief sellersõ market after WWII.   

ONLY 7 LEGACY STUDEBAKER DEALERS SURVIVE AFTER WWII 

                      NAME                                              ADDRESS                                 YEARS OF OPERATIOTION 

 1. Endres Motor Sales                  Belleville, IL.                                                                 1945 ð 3/ 1966 

 2. Leland Kreid Motor Co.,          310 State Street, Alton, IL.                                           1945 - 2/1955  

 3. Lowry Motor Co.,                      7433 Manchester Ave., Maplewood, MO.               1946 ð 11/1952  

 4. McLanahan Motor Co.,           105 South Seminary Rd., Collinsville, IL.                    9/1949 ð 3/1955  

 5. Merry Motor Co.,                      5806 Delmar Blvd., St. Louis, MO.                              1945 ð 12/1954                                           

 6. Mixon Motor Co.,                      710 St. Louis Ave., East St. Louis IL.                            1945 - 12/1954  

 7. Mixon BUICK CO.                      1910 State St., East St. Louis, IL.                                  12/1959 ð 11/1960  

 8. The Motorite Inc.,                      10 North Brentwood Blvd., Clayton, MO.                  1945 - 1946 

 9. The Motorite Inc. (#2)              7055 Olive St. Road, University City, MO.                  1949 ð 12/1954  

10. Osage Sales Co.,                      3905 South Grand Ave., St. Louis, MO.                    1945 - 3/1954  

11. Pefferman Motor Co. Inc.        9405 Lackland Rd., Overland, MO.                          1945 ð 12/1950  

12. Schiechte -Yesci Motor Sales, 21st. & Madison Ave., Granite City, IL.                     1945 ð 4/1949  

13. South Side Motors, Inc.,           3300 South Kingshighway, St. Louis, MO.                 1946 - 11/1953  
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The above Studebaker ads appeared in the St. Louis Post -Dispatch from top left and clockwise on 2/2/1943, 3/21/1943 Σ 

4/8/1943, and 5/17/1943 Φ 
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The above Studebaker ads appeared in the St. Louis Post -Dispatch from top left and clockwise on 6/8/1943 Σ 7/22/1943Σ 
8/17/1943, and 10/18/1943.   

FEATURE STORY CONTINUED ON NEXT PAGE: 


